








This innovative and dynamic new
course develops an understanding of
media businesses and the global
environment in which they operate. It
brings together a study of media
industries with an analysis of
management processes, drawing on a
wealth of academic and industry
expertise to equip you with the skills
required to pursue a career managing in
the media and creative industries.

This course is particularly aimed at
people interested in, or working in,
management careers in international
media industries, as well as
advertising, festivals, marketing, PR
and media relations. The only such
degree in Edinburgh, it is international
in outlook and engages with new
technological and business
developments such as the impact of
digital distribution on media industries,
or the global significance of social
media platforms. It also has strong
links with major international media
and creative organisations.

Combining key theoretical and applied
components, the course will offer you a strong
critical understanding of management
operations of the contemporary media industries
as well as of different areas of creative industries
work.

In a highly competitive job market, learning from

highly experienced professionals is an important

asset. Staff at QMU have developed strong links

with major global media and creative

organisations and regularly invite senior

executives and policymakers to share their

wealth of expertise with students. Our teaching
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Entry requirements
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A UK honours degree or equivalent OR
significant work experience in media industries
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Where your honours degree has not been
studied in English, you will be required to
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